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PENETRATING THE MAIN MARKET

In a period of 3 months the Break Bread Group took 
a premium water brand and introduced it into the 
mainstream market. 

We did this through our marketing and distribution 
functions. 

In our marketing activities we did product/ brand 
activations; social media activations and promotions.



WE ESTABLISHED A DISTRIBUTION NETWORK OF OVER...

40 & 17
TAVERN/ PUB OWNERSRETAILERS



WE CURRENTLY COVER...

•	 Northern Suburbs: Bloekombos, Bellville, Kraaifontein  
	 and Wallacedene

•	 Southern Suburbs: Rondebosch

•	 Cape Flats: Delft, Gugulethu, Khayelitsha, Langa,  
	 Lwandle, Nomzamo, Nyanga and Strand

•	 Cape Winelands:  Wellington

We have positioned La Vie De Luc as an aspirational 
and lifestyle brand amongst consumers in this market.



LA VIE DE LUC LIFESTYLE



LOOK OUT HILL 
Khayelitsha



KINGS OF THE WEEKEND ALBUM LAUNCH  

Chippa’s Place



VICEROY MAKOYA MIX FINAL  

Buye’lembo Village



CASH’S SPORTS BAR 
Gugulethu



THANK YOU


